
Chilbolton Stores 
Where local food tastes better 

SOCIAL MEDIA & THE 
INTERNET 

David Johnston 



ÁCustomer attraction 

ÁCustomer engagement 

ÁCustomer conversion 

ÁSharing the experience 

INTERNET & SOCIAL MEDIA 



YOUR WEBSITE 



YOUR WEBSITE 



SEARCH ENGINES 
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CUSTOMER 
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YOUR CUSTOMERS ARE ON SOCIAL MEDIA 



ÁQuarter of time spent on Social Media 

ÁOver 50% on Facebook 

ÁOver 30s fastest growth 

Á44% of people have a smartphone 

INTERNET & SOCIAL MEDIA 



THE REAL VILLAGE 



THE VIRTUAL VILLAGE 



THE VIRTUAL VILLAGE 



CUSTOMER ENGAGEMENT 



THE RESULTS 

Á20% of village are fans of Chilbolton 
Stores 

Á5% growth 2010 ς 2011 

Á8% last 6 months 

ÁNew customers 

ÁBetter relationships with customers 



Questions? 



Chilbolton Stores 
Where local food tastes better 

David Johnston 

www.chilboltonstores.co.uk 

Blog.chilboltonstores.co.uk 

www.facebook.com/chilboltonstores 

Twitter: @chilboltonstore 

david@chilboltonstores.co.uk 

http://www.chilboltonstores.co.uk/

